
We began in 1959 with one home care product.  Today we o�er so 
much more.  We’ve established ourselves as a leader in key product 
categories.  O�ering high quality products is part of our strong 
commitment to our customers.

It’s easy to see 
how sales of the 450 products 
we create stack up.

There is no doubt we are primarily a beauty and
wellness company.  Our nutrition sales are a large
portion of our business, o�ering products that 
address the needs of groups such as children and
athletes, as well as the general public.  As an
acknowledged leader in Asian skin care, our skin
care and cosmetics brand continues to grow.  And
there’s nothing small about the expertise we’ve  

developed in the challenging area of home tech, such
as air and water treatment products, and cookware.  This area alone is
where we’ve developed the most ideas worthy of patent.

Our products

11% Home Tech.

14% Personal Care

11% Other ( Homecare, Catalog )

18% Skin care and cosmetics

46% Nutrition
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